
 

 

 

 

 

 

 

 

 

 

 

 

 

 

The impact of digital 

technology on 

fundraising. 

THE MOST PROMISING 

TRENDS IN DIGITAL 

FUNDRAISING 

Significant changes in the 

fundraising landscape. 

 



 

Digital fundraising continues to evolve rapidly, with several promising 

trends shaping the landscape in 2024 and beyond. Innovative approaches 

are revolutionizing how organizations engage donors and maximize their 

impact. 

 

AI-Driven Personalization 

 

Artificial intelligence emerges as a game-changer in digital fundraising, 

enabling hyper-personalized donor experiences at scale. AI-powered tools 

analyze vast amounts of donor data, including past donation history, 

communication preferences, and engagement patterns. Organizations 

leverage these insights to tailor fundraising appeals and communications, 

creating more relevant and impactful outreach strategies. 

 

Relationship-Centric Fundraising 

 

Genuine connections and prioritizing donor relationships over transactions 

take center stage in 2024. Fundraisers focus on building authentic, long-

term relationships with supporters rather than pursuing one-time 

donations. Personalized engagement, storytelling, and demonstrating 

tangible impact foster deeper donor loyalty and increased giving over time. 

 

Peer-to-Peer Fundraising 

 

Peer-to-peer (P2P) fundraising gains prominence, harnessing the power of 

individual networks to expand reach and impact. Supporters become 

advocates, fundraising on behalf of organizations through their personal 

connections and social media channels. Innovative platforms make it easier 

for participants to set up fundraising pages, share stories, and track 

progress, creating a more engaging and personalized experience. 

 

Mobile Optimization 

 

With smartphones ubiquitous, mobile-optimized fundraising strategies 

become essential. Organizations ensure all online platforms, campaigns, 

and communications are fully accessible and optimized for mobile devices. 



 

This includes fast-loading pages, intuitive navigation, and streamlined 

donation processes completed with just a few taps. 

 

Video Content 

 

Video emerges as a powerful storytelling tool, conveying emotional 

resonance and tangible impact. Organizations invest in video production 

and distribution across digital platforms, particularly social media. 

Compelling visual narratives enhance visibility, engagement, and emotional 

connection with potential donors. 

 

Sustainability and Social Responsibility 

 

Donors increasingly support organizations aligning with their personal 

values, particularly around sustainability and ethical practices. Nonprofits 

transparently communicate their impact on social and environmental issues, 

integrating these themes into fundraising narratives and demonstrating 

genuine commitment through actionable initiatives. 

 

Generative AI in Annual Giving 

 

Annual giving teams leverage generative AI for content creation, data 

analysis, and smart segmentation. AI-powered tools enable personalization 

at scale, streamlining work processes and enhancing fundraising efficiency 

 

Blockchain and Cryptocurrency 

 

Blockchain technology offers exciting possibilities for secure, transparent 

donation tracking. Cryptocurrency donations gain traction, providing flexible 

giving options that appeal to younger demographics and tech-savvy donors. 

 

Embracing these innovative trends, organizations position themselves to 

forge stronger donor connections, increase engagement, and ultimately 

drive greater fundraising success in the digital age. 

 


